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I am Jamie Kelly 
Director of Marketing Services
Foster Web Marketing
Jamie@fosterwebmarketing.com

I am Emmanuel Njomo 
Senior Digital Marketing Strategist
Foster Web Marketing
Emmanuel@fosterwebmarketing.com
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THE IMPORTANCE OF LOCAL
Why Is Local Search So Important?
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THE IMPORTANCE OF LOCAL

Whether they’re looking for a product, service provider, or an 
answer to a question, most people start their search online. 
People are often more private about their health issues, so while 
many still ask their friends and family for a good doctor / 
provider, it can be less likely than in other verticals / industries. 
Looking online allows you to remain anonymous and retain 
some privacy.
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THE IMPORTANCE OF LOCAL

Local results, which appear 
on a map in Google search 
results, appears just after 
Google ads (if there are ads) 
and just before organic 
results.
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THE IMPORTANCE OF LOCAL

The top 3 results appear in 
what is commonly referred to 
as the “local pack.” 
Placement in this local pack 
can be highly beneficial to a 
business.
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THE IMPORTANCE OF LOCAL

Particularly for urgent 
matters, like pain, people rely 
on the local pack (as 
opposed to organic results) 
because they spend less time 
researching for a solution to 
their problem.

7



fwmDoctorAnalysis.com

THE IMPORTANCE OF LOCAL

This is especially true for 
doctors, where the client will 
likely need to travel to the 
physical location to receive 
care anyway.
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THE IMPORTANCE OF LOCAL

The location of businesses 
that are using Google Ads is 
not immediately apparent, 
which causes many people to 
look first at the local pack.
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THE IMPORTANCE OF LOCAL

Also, voice searches and 
searches that include the 
words “near me” are on the 
rise, which places even more 
importance on local results.
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WHAT ABOUT ORGANIC RANKINGS?

While local is important, all providers should also focus on 
organic rankings. Organic ranks have an effect on local 
ranks.
This is especially true for specialists (like plastic surgeons), 
because potential clients will research for longer before 
making a decision, and be more willing to travel for services 
provided.
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Poll Question #1
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APPEARING ON LOCAL RESULTS
How Do I Get My Business on Maps?
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CLAIMING YOUR GOOGLE MY BUSINESS

Unless your business is brand 
new, you are probably already 
on Google Maps. Do a search 
for your brand name and/or 
location, and see if you 
appear in results.
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CLAIMING YOUR GOOGLE MY BUSINESS

If you appear in results but 
don’t own your listing, you’ll 
need to claim your listing. 
Simply click “Own This 
Business?” and follow 
through with verification.
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CREATING YOUR GOOGLE MY BUSINESS LISTING

It’s possible that someone 
else has verified your listing. 
You can request access, ask 
your staff, or double check 
that you don’t already have 
access under another 
account. If all other methods 
fail, contact Google.
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VERIFYING YOUR GOOGLE MY BUSINESS

Once your basic information 
is filled out, Google will want 
you to verify your listing. 
While this isn’t necessary to 
rank locally, it can be very 
difficult to rank without a 
verification.
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VERIFYING YOUR GOOGLE MY BUSINESS

Usually, verification is done 
by sending a postcard to your 
address from Google. The 
postcard will usually arrive in 
five days, and contain a code 
that is used to complete 
verification.
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VERIFYING YOUR GOOGLE MY BUSINESS

If you’re already a well 
established business with key 
online citations, Google may 
allow you to verify your 
business via phone, email, 
video chat, or even website 
click.
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VERIFYING YOUR GOOGLE MY BUSINESS

Once you’re verified, congratulations! 
Your business is in the local search results!
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Poll Question #2
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IMPROVING LOCAL RANKINGS
How Can I Be More Competitive In 
Local Results?
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GOOGLE’S LOCAL RANKING ALGORITHM

The three primary factors that determine your 
ranking on Google Local Results are:
▰ Proximity
▰ Relevance
▰ Prominence
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PROXIMITY

The strongest ranking factor 
in Google Local results is 
Proximity of your business to 
the person searching (or to 
the location the person is 
stating in their query).
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RELEVANCE

Google also looks at the 
relevance of your business 
and services to a person’s 
search query. This relevance 
primarily stems from your 
Google My Business listing 
and your website.
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PROMINENCE

The last major ranking factor 
is prominence of your 
business, which deals heavily 
with your popularity, 
customer experience, and 
brand / how it is viewed in 
your area.
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PROXIMITY
Connecting your business to geographies
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PROXIMITY

Short of moving your office to 
a central / downtown area, 
proximity is the most difficult 
local ranking factor to 
influence.
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PROXIMITY

Google My Business provides a place 
for you to specify your service areas, 
which is a great place to start. It 
supports up to 20 locations.
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PROXIMITY

Whether you use city names 
or ZIP codes, make sure 
there’s supporting content on 
your website for each service 
area.
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PROXIMITY

Showing directions on your 
website from nearby towns / 
cities / locations can also 
give signals to Google that 
you help customers in those 
locations.
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PROXIMITY

The same goes for content 
on your website. Blogs, for 
example, that mention the 
location you’d like to rank in 
(or nearby attractions) can 
help give additional signals to 
Google.
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PROXIMITY

Additionally, reviews, FAQs 
and other elements in your 
Google My Business listing 
that mention geography can 
give even more proximity 
signals to Google.
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RELEVANCE
Matching the content of your website and 
Google My Business listing to search queries
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INFLUENCING RELEVANCE

Google starts by comparing 
the user’s query (what they 
type into the search engine) 
to your business name and 
category.
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INFLUENCING RELEVANCE

If your legal business name 
includes a keyword, you have 
a built-in advantage! But, do 
not try to inject keywords 
into your business name 
unless they are included in 
your legal business name. 
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INFLUENCING RELEVANCE

If you see a business in local 
results with a name that looks 
questionable, they may be in 
violation of Google’s terms 
unless the listing name 
matches their legal business 
name.
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INFLUENCING RELEVANCE

Your primary category is 
where Google determines 
primarily what your business 
is relevant to. It’s best to be 
as specific as possible when 
choosing this category.
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INFLUENCING RELEVANCE

While you can choose multiple 
categories, doing so may 
reduce the “weight” each one 
carries. We only recommend 
choosing multiple if you need 
multiple categories to cover 
your services.
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INFLUENCING RELEVANCE

Google also allows you to 
provide specific service 
information, along with a 750 
character business description. 
Make sure to fill these out! 
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INFLUENCING RELEVANCE

In addition, we’ve seen high 
correlation between high 
frequency of Google My 
Business posts and great 
rankings. The number of 
photos you share, too!
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INFLUENCING RELEVANCE

Aside from the elements of 
your Google My Business 
listing, Google also looks 
closely at your website.
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INFLUENCING RELEVANCE

Google looks particularly close 
at the page that you opt to link 
your Google My Business 
listing to. In many cases, this 
is your home page, but it could 
also be a service or office 
location page. 
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INFLUENCING RELEVANCE

Ideally, your primary category 
will match the subject of the 
page you’re linking to. No 
matter what page you 
choose, make sure there is 
content on that page for what 
you are trying to rank 
competitively for.

44



fwmDoctorAnalysis.com

INFLUENCING RELEVANCE

For an even bigger boost, link 
several of your internal 
website pages to the page 
you are linking your Google 
My Business to, and use the 
anchor text you’re trying to 
rank for.
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PROMINENCE
Showing Google that you have a strong 
brand, presence, and customer experience
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INFLUENCING PROMINENCE

Google uses a number of 
factors to determine your 
prominence, many of which 
don’t come directly from your 
website or Google My 
Business listing. 
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INFLUENCING PROMINENCE

For example, Google looks at 
what sort of links are coming 
into your website, articles 
written about your business, 
discussions about your brand, 
and other brands you are 
frequently mentioned with.
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INFLUENCING PROMINENCE

So - link building, social 
network sharing / interaction, 
and press releases are all 
great ways to be more 
prominent in Google’s eyes.   
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INFLUENCING PROMINENCE

Google also weighs your 
organic ranking in your 
prominence. So, if you rank 
well locally, but not 
organically, your ranking may 
be short-lived.

50



fwmDoctorAnalysis.com

GET POSITIVE REVIEWS

One of the best and easiest 
methods you can use to 
improve your prominence is 
to get positive reviews for 
your Google My Business 
listing.
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GET POSITIVE REVIEWS

Some key things to remember about reviews on 
Google My Business:
▰ Don’t get too many reviews at once
▰ Reviews from local guides are worth more
▰ The words used in reviews matter
▰ Respond to all reviews, good and bad
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Positive Reviews

For positive reviews, 
simply respond with 
something like: 

“It was a pleasure to 
help you!”

Negative Reviews

If the negative review is legitimate, attempt to 
make things right and respond in accordance with 
your brand tone. If you are successful, they may 
revise their negative review.

If you don’t know the person, respond with 
something like “I am sorry you had a bad 
experience, but we have no record of you being a 
client of ours.”
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GET POSITIVE REVIEWS

While Google is your top priority, you 
should also get reviews elsewhere. A 
local listing will show reviews “from the 
web” which may also be used to help 
gauge your prominence.
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ARE THERE ANY OTHER LOCAL FACTORS?

In addition to those three primary ranking factors, 
Google also takes some secret / unpublished ranking 
factors into account. 
For instance - interaction with your Google My 
Business listing, like calls, clicks, and directions 
requests, has a direct impact on how it is ranked. 
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ASKING FOR REVIEWS
How do I go about asking for reviews?
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HOW TO GET REVIEWS

First and foremost, do a 
great job for your clients. 
Then, it’s important to ask for 
reviews at the right time. If 
the client has said something 
nice about you, the time is 
probably right to ask.
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HOW TO GET REVIEWS

To help your chances, make 
“reviews” a regular part of 
your language in early 
conversation. This plants the 
idea of reviews in clients’ 
heads for when you eventually 
ask for a review later.
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HOW TO GET REVIEWS

For example, when your front 
desk staff is asking how a 
client heard about your 
practice, they should also ask 
“Did our positive reviews help 
you decide to choose us?”
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HOW TO GET REVIEWS

Be ready with a system 
before you ask for reviews. 
Without a system, you’ll won’t 
consistently get reviews. At 
the very least, keep your 
Google review link handy to 
email to clients after visits. 
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HOW TO GET REVIEWS

Ideally, you should use a more 
powerful tool like the DSS Reputation 
Management tool to request reviews 
via email and SMS messages.
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HOW TO GET REVIEWS

The request for a review 
should come from the doctor 
/ nurse / assistant / staff 
member your client had a 
positive interaction with.
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HOW TO GET REVIEWS

You likely won’t get reviews from 
everyone; even if people agree they 
will do so. Sometimes life happens. 
Don’t be afraid to send multiple 
requests / reminders.
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IN REVIEW

▰ Get your location(s) on Google My Business; local results are 
often where people turn when searching for service providers.

▰ Give signals to Google about the locations in which you serve 
your customers.

▰ Be as relevant as possible to the types of things your potential 
customers are looking for.

▰ Work on strengthening your brand prominence and getting more 
positive reviews.
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Poll Question #3
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THANKS!
Any questions?

You can reach me at
tomfoster@fosterwebmarketing.com


